


Marketing & 
Communications



Develop Brand Awareness



Social Media



Why Invest in Social Media?
● Quick channel of communication
● Build anticipation
● Reach the customers/donors who have never stepped foot in your 

store
● Tell your story/mission



What mediums should you use?



How often should you post?



What should you post?



Social Media Advertising
● Set up a Facebook Business account
● Have a goal in mind for each campaign

○ Grow your page following
○ Promote a new store/event
○ Encourage Donations

● How often should you run ads?
● How much should you spend?



Web Presence & 
Google Ads



Drive Traffic to Your Website & Your Store
● Drive people to your website and convert web traffic to 

new donors and customers

● Provide information and answer common questions 
through a website





Applying for Google for Nonprofits Grant
● Easiest $10,000+ grant to receive

○ Submit application on 
google.com/nonprofits

○ TechSoup verifies your organization
○ Activate the products you wish to use

● Free Access to G Suite and 
$10,000 per month for Google Ads 
advertising



Enhance Experience



In-Store 
Marketing



In-Store Messaging

● Capture the attention of consumers who are already in the store

● TVs, Chalk Boards, Signs, Point of Sale

● Tag Line

○ What story do you want to tell?



Digital Signage
● Messages are constantly changing

● Use video to capture your audience's attention

● Located around Point of Sale

● Connect Mission with Day to Day Operation



Create Loyalty



Email Marketing



Email Marketing Basics
● Capture Contact Information

● Stay Top of Mind through 
Consistency

● Give The Audience a Reason 
to Read





Email Marketing Audiences

Donors Customers Volunteers Staff

Thank You

Story of Impact

Product 
Promotion & 

Special Events

Coupon

Thank You

Involvement 
Opportunities

Updates

Encouragement & 
Development



Marketing Program Initiatives



● Grow community impact 
through partnerships

● Drive donations with an 
increased audience



Questions






